SPONSORSHIP OPPORTUN ITIES

WINTERFOLK VIII
FEBRUARY 12, 13, 14, 15, 2010

Eighth Winterfolk Festival

Returns to the Danforth

T Uniting community and

commerce through music W - //
1  Innovative indoor music fes- LI‘LZQJZ o [

tival in winter Blues @ Roots Festival
T Bringing roots music to

downtown Toronto
1 Educating and entertaining

our communit .

y About Winterfolk

1 Over 100 artists in seven
venues for three days of

_ fWinterfolk programming supports our
Roots and Blues Music community, and offers stages to new and
emerging talent.

fWinterfolk is prese
Wor |l db6, a r-logRrdittOe r e
ganization in the province of Ontario.

fParticipating venues have reported up to
a 100% increase in revenues during the
Winterfolk weekend.

ffWinterfolk is a member of the Ontario
Council of Folk Festivals. (OCFF)

T Winterfolk is supported and sanctioned
by the Danforth BIA. (Business Improve-
ment Area)
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SPONSORSHIP OPPORTUN ITIES

In partnership with our sponsors,
we can

Work with our partners to ensure Winterfolk is a rewarding
L8 O experience for audience, artists, venues, and sponsors
The Danforth comes Present upcoming and new artists to expand the boundaries
alive during Winterfolk . and push their artform beyond the edge of convention.
Innovate and create original programming to unite, educate,
stimulate, and entertain the community.

0 Winterfo
warms souls

with rootsy

music in Toronto

There's a Winterfolk Success Story
movement afoot

0 [ U e Growth and Evolution

succumbing to Winterfolk is an annual, indoor, blues and roots music festi-
the obvious val. It lasts for three days, in seven venues, in the heart of
temptations of downtown Toronto and features more than eighty artists.
hibernation this
weekend. It's
called

A free festival, with some paid stages

Entertainment for the whole family

_ Started in 2002, and has grown every year

Winterfolk Attendance is expected to increase to 10,000 this year

Mary Dickie, People come mainly from the GTA, but also from all

over Ontario, Quebec and the border States

Business doubles at the participating venues during the
Winterfolk weekend.

Runbythenon-pr of it OAssociation of
Worl dé using a ltasrge team of

Toronto Sun

The Willow Restaurant is
toasty warm during Winterfolk.
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Audience Profile

Winterfolk is one of Torontods prem
more than 10,000 people this year, providing exceptional opportunities to
increase your corporate public visibility, and present your company to our
audiences.

Total 2008 Attendance was greater than 8,000
Spending During Festival (per capita)

$ Per Day $ 3 Days
Toronto 60.00 180.00

Dora Keogh has worked
with Winterfolk since the
festival moved to the
Danforth.

Southern On- [95.00 285.00
tario

Out of Prov- 125.00 375.00
ince, USA

Age Representation

Under 15 O |Itds been a r

16 -25 working with the

26-35 wonderful organizers of

Winterfolk for the last

36 - 45

46795 three years. They are

56 - 65 :
people with real

Over 65

commitment to exposing

Years of Attendance the widest number of

people to terrific music in

First Year
a comfortabl e s

Two - Three John Maxwell, owner
Years

Dora Keogh & Maxwel |l

Four or More

Average Number
of Repeat Years




SPONSORSHIP OPPORTUN ITIES

Sponsorship Levels and Benefits

Every sponsorship agreement is a unique partnership. We can custom-
ize the details to more fully accomplish your corporate objectives. We
can help you to increase exposure and awareness with this educated,
well-off audience. We will work to build a long-term, successful partner-
ship with you that will benefit everyone. Below are some examples of
sponsorship packages.

© Dougal Bichap, Dougal & Co. Inc

The Choirgirlz play to a Gold $1O 000.00

packed room at the Black
Swan

OWi nterf
has given a
voice to the
voiceless,
created
something
beautiful and
vital where it
didn't exist
before.
DEUIVAVETCH
award winning

musician,
broadcaster.

Jory Nash plays to delighted
festival goers at the Willow
Restaurant.

Prominent Corporate Presence in Media ads, posters and venues
Logo on Winterfolk Home Page

Full Page Color Ad in Festival Program

Signage and recognition at Winterfolk Events *

Elegant framed Winterfolk poster autographed by artists

Sponsor of the pre-festival party

Ten VIP passes **

Silver $5,000.00

Prominent Corporate Presence in Media ads, posters and Venues
Logo on Winterfolk Website

Half Page Color Ad in Festival Program

Signage at All Winterfolk Events *

Elegant framed Winterfolk poster autographed by artists

Eight VIP passes **

Bronze $2,000.00

Prominent Corporate Presence in Winterfolk Venues
Logo on Winterfolk Website

Quarter Page Color Ad in Festival Program

Signage at All Winterfolk Events *

VIP passes **

General $1,000.00

9 Corporate Presence in all Winterfolk Venues *
9 Logo on Winterfolk Website

9 Business Card Size Ad in Festival Program

I Two VIP passes **

* Sizes and Sign Locations are Specific to Each Venue.
** \/|P Passes allow unlimited access to all Winterfolk areas, including backstage.







